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Go for the Green
Rapidly Growing Organic Market to be Showcased at World’s Largest Apparel Show

Las Vegas - At the world’s largest apparel show next week, MAGIC Marketplace, apparel buyers will
catch a glimpse of fashion that not only looks good...but is good...for consumers, the environment and
the bottom line.

In 2004, two-thirds (66%) of U.S. consumers report that they use organic products, according to the
Hartmann Group. Many of these consumers are moving beyond organic food and buying apparel,
personal care products and home furnishings made with organic fibers.

“For companies seeking to bring greater benefits to their customers and boost their bottom line, organic
apparel is it,” says Rebecca Calahan Klein, President of the Organic Exchange, a non-profit organization
supporting expansion of organic fiber agriculture. “Organic cotton products help consumers look good,
feel good and do good at the same time.”

“The people that buy our products wear Manolos,” says Lynda Fassa, designer of Good Karma Organics,
a sleek and sexy line of women’s lingerie, and Green Babies, a high fashion clothing line for children.
“They want great looking organic fiber fashion for themselves and their kids.”

Retailers and brands including Coop Switzerland, Cutter & Buck, Eddie Bauer, Eileen Fisher, GAIAM,
Hanna Andersson, H&M, Marks & Spencer, Monoprix, Nike, Nordstrom, Norm Thompson, Otto, Sam’s
Club, Tesco, Timberland, Whole Foods and Woolworths South Africa offer customers organic cotton
products. They range from apparel to bed sheets and towels to personal care products, depending upon
the retailer. Later this month, Barneys New York will showcase organic fiber fashions made by leading
designers.

Organic cotton, fairly traded garments are showing up in the youth market, represented by brands
including American Apparel, Ecoganik, Indigenous Designs and loomstate. Outdoor retailers and brands
including Mountain Equipment Coop, REI, Patagonia, Prana and Sportif continue to drive development of
new organic fiber products for active adults.

Organic fiber product sales by U.S. and Canadian manufacturers jumped by 22 percent in 2003,
according to the Organic Trade Association’s 2004 Manufacturers Survey. The Organic Exchange
estimates that demand for organic cotton fiber doubled between 2002 and 2004, and is expected to
continue its rapid growth in 2005 and 2006. Organic farming maintains and replenishes soil fertility
without the use of toxic and persistent pesticides and fertilizers.

The Organic Exchange will showcase a broad array of apparel fashions made with organic cotton at the
MAGIC Marketplace this Monday-Thursday, February 14-17, in the Grand Lobby of the Las Vegas
Convention Center.

Throughout the show, industry leaders from Nike and other innovative organic fiber apparel companies
will be available for interviews to share their strategies for winning in the dynamic organic marketplace.

The Organic Exchange will host a seminar, “Organic Living: A New Market for Apparel, Home and
Beyond,” on Wednesday, February 16, in room N261 of the Convention Center.

For more information about the Organic Exchange showcase and seminar, visit
www.organicexchange.org.
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